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VSC/SEC 

Programme Name: BMS (Bachelor of Management Studies) 

Course Name: Information Technology in Business Management  

Total Credits: 02                                                                     Total Marks :50 

University assessment :30                                             College assessment :20 

__________________________________________________________________________________ 

Course Objectives: 

a) To learn basic IT concepts and its role in management of business. 

b) To understand the basic concepts of Email, Internet and other domains 

c) To identify security aspects of Information Technology in Business and to mitigate them  

Course Outcomes  

CO1) Learners will be acquainted to different applications of Information technology in business. 

CO2) Learners will develop the professional email drafting skills. 

CO3) Develop learners understanding of the recent technologies and business model.  

Module 1 

Unit 1 Introduction to IT Support in Management 

a) Concept of Data, Information, Knowledge, and Database, Success and Failure Case studies 

of Information Technology, Major Areas of IT Applications in Management, Concept and 

Applications of Opens Source software,  

b) Introduction to Writing Professional Mails, Creating Digitally signed documents, emailing 

merged documents, Introduction to Bulk email software, Use of Microsoft Outlook – 

Configuring Outlook, Creating and Managing profile in Outlook, 

Module 2 

Unit 2 Emergence of E- commerce and M-Commerce  

a)  Definition and features of E- commerce and Mobile Commerce, Business Models of e- 

commerce – B2B, B2C, B2G, E Governance. 

b) Internet Technology – Basic concepts of Internet, Intranet, Extranet, 

Introduction to Artificial Intelligence, Machine Learning and Chat GPT, cyber Security 

threats and Measures, 
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